
In this checklist, we take you through an easy 5 step process that will help

you to improve your local SEO using Google My Business.

Step 1: Optimising your business name.

Step 2: Reviewing the description of your organisation.

Step 3: Updating your business categories properly.

Step 4: Add inviting photos.

Step 5: Request customer feedback.

Step 6: Bonus tip - improve your visibility through  complimentary

sources.

6 STEPS TO IMPROVE YOUR LOCAL

SEO THROUGH GOOGLE MY BUSINESS
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Google indicates that 46% of searches relate to finding
a business in a local area. 

The above statistics clearly speak for themselves in terms of the
importance of Google My Business for SMEs.  This is particularly
true if you have a 'bricks and mortar' shop but also applies to any
retailer including those that offer click and collect or takeaway
services too.

If you don't have an account with GMB, make sure you register
one as soon as you can.  And, if you do have one, it's worth
checking that it is optimised fully. 

It is argued that Google My Business is the best online directory
that you can avail of as a small business.  When you have
completed all of the necessary tasks, you will start to appear on
their map search results, just like the snippet featured, and this is
the equivalent of prime retail space for you.
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STEP 1: OPTIMISING YOUR BUSINESS NAME

Brand name.
Brand name & your activity.
Brand name & your activity & your location.

You can list your business name on Google My Business in a
number of ways.  These include:

You can use any one of the variation above however we would
always recommend carrying out some research into this before
you decide. 

If you already have a business profile you can still do this
research, to evaluate whether it is the most appropriate one for
you.

The purpose of the research is to create a list of semantic core
keywords and ascertain which would be the ideal fit for your
profile.  For example, a craft store and cafe called, 'Little
Moments Giftware' might consider revising this description to
include: "Little Moments Irish Giftware Shop and Cafe in
Galway".  

By considering relevant keywords carefully, you can help to
attract footfall traffic for those who are looking for businesses like
yours, in their local area .
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STEP 2: REVIEWING YOUR COMPANY

DESCRIPTION

The next, and equally important, stage of this process is to give
consideration to defining what your business is and what it offers
to your customers.

Remember that this summary is to be no more than 750
characters and this will also include your spaces so make it count
(literally)!

The research that you carried out previously will come in handy
again here.  You can repurpose it to develop the copy for your
description. 

You have to write, first and foremost, with the reader in mind but
being careful to reflect those all important keyword searches that
your potential customers are conducting.

It is advisable to have a balance of high volume keywords as well
as lower volume, in order to target the 'lower hanging fruit'.

www.360marketing,ie



STEP 3: UPDATE BUSINESS CATEGORY

The next thing on your checklist is to determine your business
activity.  Here, you will need to decide the primary category that
your business falls into.  This can be supplemented by secondary
categories.

It should be noted that, defining this/these categories properly
will influence where your business shows up in the results so
choose wisely!

Although there are plenty of choices, you may not find your
specific industry category on it but do make it as exact as you can.
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STEP 4: UPLOAD GREAT QUALITY PROFILE

PHOTOS

It seems an obvious thing to say but it is should be repeated.
Make sure that the media that you use is high quality.  Put
yourself in the shoes of your customers.  What would you like to
see?  

First impressions really do count and this is an opportunity for
you to present your best business self.  Poor quality photos and
videos will reflect badly and create a sub-standard view.

We are visual creatures by our very nature but often we are under
time pressure.  Providing photos etc is great way to showcase
what you do and it is consumed easily by customers.

Furthermore, you can help to connect with your audience by
building trust and confidence via this medium. 

A good selection of location, product and /or service images
supports what you are saying in your copy and helps reassure
customers in terms of managing their expectations.

You can also include other attributes here such as special opening
hours, accessibility, collection dates etc.
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STEP 5: REQUEST REVIEWS

Work on developing your reviews.  As we know, potential
customers regularly use reviews to get to know businesses and
make purchasing decisions.  They go a long way to building trust
and can obviously impact whether you get their custom in the
first place.  

While no-one wants to receive a negative review, it can be
tempting to ignore it if you do.  Dealing with customer
complaints is a positive way to demonstrate professionalism and
is a chance to rectify and address issues.  
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STEP 6 - BONUS TIP: BOOST YOUR VISIBILITY

THROUGH OTHER DIRECTORIES

goldenpages.ie - Golden Pages (Yellow Pages) Ireland
Yelp for Business | Grow your business with Yelp
irishdirectory.ie
localsearch.ie
Online Business Directory and Search Engine Ireland -
WHATSWHAT.IE
irishbusiness.info
Cylex Local Search
Local Business Listings in Ireland | Yourlocal.ie
Irish Business Listings by Redbook – Business Directory
Ireland.  Popular categories are

solicitors 
auctioneers 
doctors
accountants 
garages
hairdressers 
insurance
financial services 
creches
builders 
carpenters 
montessori

While Google My Business is said to be the best directory to get
yourself listed on, don't forget about others.  This includes both
free listings and those that you can pay a nominal fee to feature
on.

Examples of listings (with the option to upgrade) are as follows:
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https://www.goldenpages.ie/
https://business.yelp.com/
https://whatswhat.ie/
https://www.cylex.ie/
https://www.yourlocal.ie/
https://redbook.ie/


Houzz - Home Design, Decorating and Renovation Ideas and
Inspiration, Kitchen and Bathroom Design.  Most relevant for 

building trade
associated professional services.

CityLocal - Local Business Services For Ireland and UK. 
 Popular for tradespeople such as :

roofing contractors.
Constructionireland.ie 

Specifically for the construction industry.
MyTown.ie - Irish Towns Online - MyTown.ie 
Welcome to Wicklow Naturally, The Garden of Ireland
Local radio stations such as Business Directory - East Coast
FM
directoryof.business/ireland/
Online Business Directory and Search Engine Ireland -
WICKLOWDIRECTORY.IE
Home | Visit Arklow
Personalised gifts | Buy Unique Irish Handmade Gifts Online
Market Street
Shop Local First – bray.ie
Shop In Wicklow Town | Wicklow Town
Irish eCommerce Business Directory - Small Companies in
Ireland Selling Online (buyingonline.ie)
Champion Green | Supported by Kilkenny Shop & Visa
Registration & membership | Industry Support | Design &
Crafts Council Ireland (dcci.ie)

For craft and design artisans
Foursquare - Independent Location Data Platform

BONUS TIP: BOOST YOUR VISIBILITY THROUGH

OTHER DIRECTORIES
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https://www.houzz.ie/
https://www.citylocal.ie/
https://www.constructionireland.ie/submitsite.aspx
https://www.mytown.ie/
https://wicklownaturally.ie/
https://www.eastcoast.fm/info/business-directory/
http://www.wicklowdirectory.ie/
https://www.visitarklow.ie/
https://marketstreet.ie/
https://www.bray.ie/shoplocalfirst/
https://wicklowtown.ie/shop-in-wicklow-town-index
https://www.buyingonline.ie/
https://championgreen.ie/
https://www.dcci.ie/craftspeople/clients-and-members/
https://foursquare.com/


Having a blended approach to your local SEO also has the added
benefit of helping with your backlink strategy. 

A backlink is basically where another source references a link to
your site.  Provided that they are reputable, these links can be
valuable in terms of positively influencing your domain
authority.

The better your domain authority, the more that Google will
view your site as authentic and thus you have a better chance of
ranking favourably.  

Do note though that business directories may make you earn that
backlink by giving it to you only once you have upgraded your
subscription.

Need help?  
Contact 360 Marketing Consultancy on 087 739 0175.

360_marketing_consultancy

360MarketingConsultancyIE

info@360marketing.ie

Follow us to access resources designed to boost your business:
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